
HOW TO CREATE AN EFFECTIVE EXPLAINER VIDEO 

An explainer video is an important tool for businesses of all sizes. It can help 
people understand your product, service, or company in a short amount of time. 
They're also great for introducing new employees or explaining complex 
concepts to customers. 

How should an explainer video be created? 

An explainer video should be created with the specific goal of conveying 
information quickly and easily to viewers. This means that it should be concise 
and easy to follow, without sacrificing any important details.  

Creating an effective explainer video requires careful planning and execution. 
The right footage and music must be selected, along with clear instructions on 
how to watch and enjoy the video. Careful editing ensures that the content is 
easy to understand while still maintaining a professional appearance.  

Benefits of Explainer Video 

Including an explainer video in your marketing strategy can boost customer 
retention rates and increase sales overall. By creating a well-executed video, you 
can ensure that your customers have everything they need to know about your 
company and products! 

How to create an effective explainer video? 

Most people are familiar with explainer videos, which can be used to provide a 
simple explanation of a concept or product. However, not all explainer videos are 
created equal. In order to create an effective and engaging explainer video, it is 
important to consider the following factors:  

1) Choose the right format: You can create an explainer video in a number of 
different formats, including text, animation, and live action/motion graphics.  

2) Make it easy to watch: Your audience should be able to watch your video 
without having to invest a lot of time into it. Keep the content simple and focus on 



delivering key information quickly. Remember that videos are typically watched 
multiple times so make sure you capture everything that’s important!  

3) Use visuals sparingly: Visuals can be helpful when they reinforce the 
message being delivered but using them excessively will distract from the main 
point of your video. Stick with clear images and minimal animation if possible. 

4) Use voiceovers judiciously:  Voiceovers can help reinforce key points, but 
too much narration can make your video feel like a commercial. 

5) Have a clear call to action: At the end of your video, tell your viewers what 
you want them to do next. Include a link to your website or product page so they 
can learn more about what you’re offering. 

6) Be creative: Don’t be afraid to experiment with different formats and styles – 
there’s no one “right way” to do things , so feel free to try something new every 
time you create an explainer video . 

7) Keep it short: The average explainer video is between 1-2 minutes long, so 
try to focus on delivering your message in that time frame. 

8) Test, test, test!: Always make sure to test your video before you publish it – 
this will help ensure that everything looks and sounds the way you want it to . 

9) Review and revise: After you’ve published your video, take some time to 
review it and see if there are any areas you can improve upon. Don’t be afraid to 
make changes – even small ones can make a big difference in the overall quality 
of your video. 

Creating an effective explainer video doesn’t have to be difficult – just use 
these tips and you’ll be on your way to success! 

 


